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Global Benchmark – September 2008
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12 Cortal Consors expanding range on saving plans and investment products (funds)
more…

14 US investment bank Lehman Brothers goes bankrupt
more…

14 US investment bank Merrill Lynch sold to Bank of America
more…

15
SEB Bank introducing 5.25% interest (starting on amounts of 2.5k EUR) on 12 month 
fixed term deposits

more…

16
US AIG declares to suffer a liquidity shortage due to the downgrade of its credit rating. 
Federal Reserve provides credit (USD bn85) in exchange for an 79.9% equity interest

more…

16
Commerzbank introducing branded website www.check25.de to inform about the
2009 tax law Abgeltungssteuer

more…

18 40% of Germans want to invest before the end of 2008, main interest in call money

more…

18 Commerzbank introduces fragranced credit cards
more…

18
Allianz to open new bank business unit “Allianz Banking” to offer banking services, 
utilizing the existing branch network of 170 existing branches and an additional 130 
agencies more…

19 Kaupthing Edge Bank increases interest on Tagesgeld (5.65%) within first 6 months
more…

21
Remaining US investment banks Goldman Sachs and Morgan Stanley convert to bank 
holding companies

more…

24 Moneybookers introducing SMS and Email Alerts for Accounts
more…

24 Postbank awarded with PASS Online Award
more…

24 Mercedes Benz Bank increases interest on Tagesgeld (4.3%)
more…

Banking Newsline – September 2008
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https://www.cortalconsors.de/euroWebDe/servlets/embeddedSourcesServlet?contentType=pdf&contentExtId=denps33189497&iframe=yes
http://dealbook.blogs.nytimes.com/2008/09/16/lehmans-failure-is-another-blow-for-hedge-funds/
http://www.nytimes.com/2008/09/15/business/15lehman.html
http://www.seb-bank.de/de/Presse/download/Pressemitteilung_08_09_15.pdf
http://www.federalreserve.gov/newsevents/press/other/20080916a.htm
http://www.check25.de/
http://www.check25.de/
http://www.check25.de/
http://www.check25.de/
http://www.check25.de/
http://www.check25.de/
http://www.presseportal.de/pm/6676/1265437/commerzbank_ag
http://www.dresdner-bank.de/dresdner-bank/presse-center/archiv/2008/20080919.html
https://www.commerzbanking.de/P-Portal2/XML/IFILPortal/cms/de/testrubrik/anke_spielplatz/files/08-07-21_400x294_pocketflyer_final.pdf?WSPL_ID=Nfnd.ZKAWZ4Q3A0gSjjzGdmcvLOTI.YdfRy6lA4OdxLHOeAs6Wi7bh7TVtF9dNTLhgb8kU5L4z3OsQ9EJenkfeMFUFtifrihDO2TJZUy6aK96ofMKW
http://www.dresdner-bank.de/dresdner-bank/zahlen-und-fakten/zusammenschluss_fakten/ir-allianz.html
http://www.forium.de/redaktion/tagesgeld-pur-565-prozent-zinsen-bei-der-kaupthing-bank/
http://www.nytimes.com/2008/09/22/business/22bank.html
http://www.presseportal.de/pm/52375/1270387/moneybookers_com
http://www.postbank.de/-snm-0184330283-1225110978-034ec0000a-0000000040-1225111221-enm-postbank/pressemeldung.html;jsessionid=EEC9D13EA63A44DA67EDD04EE86F44A5F999.f086?newsid=1208887127125
http://www.postbank.de/-snm-0184304830-1224851822-041da00001-0000000059-1224852223-enm-postbank/pressemeldung.html;jsessionid=D67CACE139F644C184B097F76F3C8F654A30.b127?newsid=1208887127125
http://upload.wikimedia.org/wikipedia/commons/c/cf/AIG_wordmark.svg
http://upload.wikimedia.org/wikipedia/en/6/61/Goldman_Sachs.svg
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DiBa Extra-Konto

Postbank Privat Kredit

Image

Girokonto

Bundeswertpapiere

Tagesgeld Plus

Sparkasse Altersvorsorge

Advertising Benchmark – September 2008
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Top Advertised Product Top Advertised Products: Media MixTotal

7%

80%
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7%
14%
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Newspaper

Magazine

Trade Magazine

TV

Radio

Billboards

Cinema

Internet

Direct Mail

Element of Postbank 
campaign “Unterm
Strich zähl ich”

DiBa Campain – shift 
from Internet to TV, 
direct mail and 
newspaper

Sparkasse Group corp. 
media campaign 
focussing on TV100%

10%

60%

28%

91%

8%

9%

84%

5%

18%

9%

58%

15%

Source: Nielsen Media Research



monthly news  l  September 2008

m
arket

ad
ve

rtisin
g

n
ew

 m
e

d
ia

tre
n

d
s

IM
banking

0

500

1.000

1.500

2.000

2.500

Juni 2008 Juli 2008 August 2008 September 2008TEUR

POSTBANK GIRO PLUS SERV.PRIV. POSTBANK IMAGE POSTBANK PRIV.KREDIT

Postbank Image

• launched in June
• focussing on services

based on customer
requirements

• branding of „ich“
in any Postbank
feature 

Postbank Credit

• launched in July

• hightlighting on
customer usage of a
credit: consumption

• advertising spendings
steadily increasing

Postbank Giro Plus

• launched in June

• promoting Postbank
Account in combination
with services and savings
products (Tagesgeld)

• advertising peak in
August, declining in
September

Campaign Review: Postbank - Unterm Strich zähl ich

TV
94%

Internet
6%

News-
paper 2%

Maga-
zines

9%

TV
84%

Billboards
5%

TV
76%

Internet
11%

Direct Mail
13%

Unterm Strich zähl ich
The Postbank campaign
focuses on customer
requirements, typified in
the usage of “ich” in any
word combination.

Features
Postbank highlights to
offer personal services:

• dense, fully inte-
grated branch network
• leading in 
retirement provisions
• leading in Online 
Banking

“Unterm Strich zähl ich”

• leading in home 
loan financing
• reasonable priced
• 4,000 mobile 
financial consultants

Elements
The campaign was
launched with image
advertising, but quickly
switched to the current
account “Giro Plus”
and increasingly the
Postbank private credit
accounts range

Source: Nielsen Media Research
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Mobile Applications (cont.)

German Postbank launched its branded

iPhone application iBanking.

The webbased platform provides all

features of mobile banking:

•Account Information

• Account Balance

• Status

• Transaction Search

• Bill Payments

• Fund Transfers

• ATM and Branch Locator

• Customer Service Support

moneytrackin’ is another native iPhone financial platform recently launched. It is designed as a personal spending

record tool that allows to keep track on financial spendings and expenses.

It is aimed to track personal spendings and social spendings. moneytrackin’ is designed to track to whom money

was lended, it supports group purchases and lends, and it allow to integrate multiple personal accounts. In addition

moneytrackin’ provides the ability to view and perform transactions.

Commercial Web

iBanking - reduction on 
relevant banking services:

•Online banking

•Branch locator

•Service

Web Chronicles Commercial WebWeb LibrariesCorporate WebWeb Communities

http://www.macnotes.de/gallery.php?num=2&img1=ibanking01.jpg&img2= ibanking02.jpg

